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BUSINESS TOOLKIT 

Getting your organisation ready for 

Nutrition and Hydration Week 
 

 



In March 2016, the world’s biggest focus week for nutritional care will be 

coming your way once again. It is your organisation that can benefit. 

There is a large media focus on the event with thousands of other            

providers taking part in the focus week. It is an event where there is an    

atmosphere of celebration as well as promotion of the most vital of human 

need – food & drink. 

 

 

 

 

 

 

 

NUTRITION AND HYDRATION WEEK IS COMING 

 

 

 

 

 

 

This guide aims to provide you with our top tips on how you can engage 

with     Nutrition and Hydration Week starting today. 



  

Hundreds 

of Hospitals took part 
  

  

 Thousands 

of Care Homes held events and activities 
  

  

32 

nations pledged their support 
  

  

One 

One Amazing Chef Event held 
  

1,119 

Twitter followers 
  

4,450,311 

@NHWeek tweets reached 
  

6,187,735 

#NHWeek reach 
  

200 plus  

Facebook friends reached 12,000 people 
  

  

218,000 

Saw The Thunderclap to start the week 

  

9278 

People hit the NH Week website in 49 
countries around the world. 
  

4,908,217 

@WeNurses NH Week Twitter chat 
4,908,217 impressions in one hour 

In 2016 Plus One 

  
You, it is your opportunity to be a part of 
this fantastic reach 

In 2015 ………………………….. 





TIP 1 KNOW ALL ABOUT IT  

Know how to keep up to date  

Register your interest via the www.nutritionandhydrationweek.co.uk 

website in order to receive the newsletter in your inbox  

Make sure you read the latest Nutrition and Hydration Week            

newsletter 

Follow us and keep up to date @NHWeek  on Twitter 

Keep updated and like us on FACEBOOK and Share the postings 

Keep a check on the website for updates 

Know what resources are available 

Know what resources are available as a download from the website 

Check the NH Week planner 

Know about the Branding 

The NHWeek logo is restricted/trademarked  to protect the week 

You cannot use the logos to promote any commercial promotion             

without the permission of NH Week team 

Further information about the logo use can be found on the NH Week        

website.  

www.nutritionandhydrationweek.co.uk/campaign-resources/ 

 

 

 

   TM Pending 

Talk to your staff 

Keep them informed of your plans for the week 

Ask them for their ideas and input 

Make them aware of the aim of the week for your organisation 

Engage a NHWeek champion who can take responsibility for the week 

so staff are aware of who to come to for information on the week 

http://www.nutritionandhydrationweek.co.uk


Focussing on the service quality will not only mean you delight your          

customers, it is more likely they will say how good your products and/or 

service is. This in turn    enhances your reputation. 

Think about engaging you’re your customers. 

How can we support you (our customers) for NHW? 

What can you do to improve this? 

Think about how can you engage with your customers – How can you 

support them with Nutrition and Hydration Week ? 

Encourage your team to promote the week with their contacts 

Communicate your offer for the week 

Provide your staff teams with answers and solutions to enable good 

nutrition to be delivered safely  

Encourage and gather feedback from those receiving your service. 

Encourage your staff team to engage  

Be proactive – anticipate your service users requirements and how can 

you meet them. 

Invest in your staff to ensure they receive appropriate training on      

nutrition and hydration 

Build a legacy for good nutritional care in your organisation 

Improve and enhance the ‘Last 9 Yards’ 

TIP 2 FOCUS ON THOSE RECIEVING YOUR SERVICE 



TIP 3 REACH OUT TO PARTNERS 

Nutrition and Hydration Week attracts a huge amount of interest from                 

professionals across the sector. Has your organisation the potential to     

become more involved with promoting good nutrition and hydration? 

Some ways to reach out to “partners” 

Use Noticeboards/internal newsletters, Websites 

Engage the wider community to support the week 

Provide useful information for those using or visiting your organisation 

on good nutrition and hydration practices 

Work with supporting business to provide packages to be promoted to         

enhance your offer 

Invite local dignitaries raises your profile and key messages 

Gain support from the wider community to support the week. 

Look to the future – Can you engage support from local colleges or 

schools? 

You could promote and mentor Nutrition and Hydration Junior           

Ambassadors 

 

 



TIP 4 WORK TOGETHER – A MULTI DISCIPLINARY APPROACH 

Two heads are better than one. Working together and aim for the same 

goals will yield far better results. How will your organisation ensure          

everyone receives good food and drink?  

You might need to think outside your normal patient / customer base. 

Remember well-nourished and hydrated teams are happy teams. 

Are there other professionals who’s service will benefit from well  

nourished and hydrated patients or service users? 

e.g. Falls Team; Community Occupational Therapists 

Get involved and work with other professional teams in your area.  

Support these teams  and share ideas 

Promote your key messages with others 

Your message will have far greater reach if others are promoting it 

Sharing the same goals means you can utilise the week as a team  

building  session too 

 

 

 

 



TIP 5 SHOUT ABOUT YOUR ORGANISATION 

Nutrition and Hydration Week is popular across the UK and abroad, so your        

organisation’s good practices will have the opportunity to be heard wider 

than just the local community.  

Encouraging better nutrition and healthy lifestyles can be part of your     

organisation’s corporate social responsibility  

 

Promote your good practices and initiatives 

Build pride among those who work for you and those who use your    

service  

Tell others what you are doing, when and why 

Use the media including social media 

Use e-shots in your organisation to let everyone know what the         

organisation is doing 

Don’t forget use posters too for visitors to see what your are doing 

 

 

  @NHWeek       
 

#NHweek 

  
 
 

 nutrition and hydration week 



TIP 6 BE WEEK READY 

Plan for the Week it won’t just happen you need to have a plan and key 

people engaged from as ‘early’ as possible. 

How will you get your key messages out? 

What will staff / volunteers be doing during the week? 

Will you need to increase orders or source different food and drink for 

the week? 

Do you know who will be attending any special events you are         

planning? 

 

To get you week ready with ideas and further case studies down load the 

Nutrition and Hydration Week Planner from the website plus….. 

Complete the Nutrition and Hydration Week ready checklist in the Nutrition 

and Hydration Week Planner 

 

 



TIP 7 MORE THAN FOOD & DRINK 

Nutrition and hydration are an important part of quality care, experience 

and safety improvement in health and social care settings. The value of food 

and drink in the health and social care sector is immeasurable in assisting 

the prevention of avoidable malnutrition related illnesses. 

 

This can be achieved by adopting the following - 

Nutritious food and drink is an essential component of physical and mental 

well-being, so, there must be access to nutritious and safe food in every health 

and social care setting.  

Adopting a culture of Protect Mealtimes means mealtimes become an integral 

part of the care provided by the organisation and are not unnecessarily       

interrupted. 

Training is fundamental and through supporting Continued Education and    

Professional Development opportunities for all staff / volunteers will     further 

enhance their knowledge and application of good nutritional care practices. 

Adopting the principles of the 10 Key Characteristics for Good Nutritional Care 

and the development of action plans to further embedded these in the        

organisation. 

The creation and introduction of Nutrition Advocates / Champions in your   

organisation to continuously promote and enhance good nutritional care  

Supporting and taking part in Nutrition and Hydration Week and other industry 

initiatives to promote your organisation, plus where ever possible the         

highlighting and promotion of good nutrition and hydration practices and the 

sharing of good practices  

 

Nutrition and Hydration Week encourages all participants in the week to 

sign up to the Nutrition and Hydration Week Charter which includes these 

key points to delivering good nutritional care.  

Link to the Charter www.nutritionandhydrationweek.co.uk/our-aim/ 

 



TIP 8 GET ONLINE 

The power of the internet and social media cannot be stressed enough 

these days. These are key areas for engaging with the wider community, 

but also your own staff and volunteers to further embed key messages. 

 

Website 

Make sure your website is user friendly and people can find information 

regarding your food and drink provision. Examples menus are good for 

this, and ensure they are up to date. 

Think about the audience who may be visiting the website and provide 

answers to any questions they may have. 

If you are planning any special events during the week make sure these are 

listed and easy to find. 

 

Social Media 

Use social media to highlight what you are doing around Nutrition and   

Hydration Week. Make sure you are using the correct hashtag— 

#NHWeek. 

Make sure your content is varied and not always a sales pitch. 

Where you can share some images of your service and its provision. 

Work together with other professional to spread the word about what is 

going on and the key messages the organisation is promoting regarding 

good nutrition. 

On top of this, make sure you engage with @NHWeek on Twitter and     

Nutrition and Hydration Week on Facebook so you can keep on top of any 

major announcements regarding the week. 



TIP 9 ENJOY THE WEEK AND MAKE IT WORK FOR YOUR ORGANISATION 

Nutrition and Hydration Week will take place in March and is a fantastic               

opportunity for your organisation but it does not end there – it is just the             

beginning. The week is making a positive change in the focus on food and 

drink in health and social care that is set to last for many years. It is for the 

benefit of all those using our key services. 

Use the information in this booklet to help you engage further with          

promoting good food and drink in your organisation. 

Make sure you give people using your food and drink services the best     

experience possible. 

There are a number of factors which benefit from people being well       

nourished and hydrated. 

Less complex care issues 

Less illness through malnutrition and dehydration 

Better quality of life 

Overall for your organisation the benefits of taking part in and engaging in 

Nutrition and Hydration Week are - 

Effectiveness 
Reducing inequalities 
Improving health and well-being 
 
 



MAKE NUTRITION AND  

HYDRATION WEEK WORK FOR 

YOUR BUSINESS 
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